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Mega sporting events have typically been viewed 
by host cities/countries as opportunities to boost the 
tourism and grow their economies. This paper 
analyzes the experience of Sanya as a sponsor and 
home for one leg of the 2011-2012 Volvo Ocean 
Race. Sanya is the southernmost city in China with 
beautiful coastal scenery. It is considered by local 
residents and tourists to be the “Hawaii of the 
Orient.”  
This study aims to: 
— analyze the economic impact of hosting the Volvo 
Ocean Race on the Sanya’s tourism and economy. 
— discuss reflections on perspectives of international 
sports sponsorship from tourists, citizens and the 
government. 
— explore what the Sanya experience in the 
2011-2012 volvo ocean race means for other 
Chinese cities and regions contemplating the 
sponsorship of professional sports events.  
This paper uses a strategic case study and 
secondary data to test whether the Volvo race has a 
measurable effect on tourism and economic 
development in Sanya. The research specifies the 
ways in which Sanya’s hosting of the 2011-2012 
Volvo Ocean Race resulted in social and economic 
outcomes. A quasi-experimental research design is 
used, with surveys and interviews of local residents 
both before and after the event. Critical analysis is 
also conducted of official government data and 
reports, as well as newspapers and periodicals, and 
relevant internet sites. Practical implications and 
future research directions are suggested. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
